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The research to investigate the effect of brand love on customer resilience to brand defects with the mediation of perceived
customer value among iPhone mobile phone customers across the country has been conducted, the sample size according
to the Morgan table, the size of the unlimited statistical community and with the help of non-random sampling method
in Access is equal to 384 selected people. The data collection tool, i.e. the standard questionnaire, has been distributed
and collected online through virtual networks (off-site and remote). So that 390 questionnaires were distributed for data
collection and analysis and finally 384 completed questionnaires were collected. Data analysis was done by Spss 20 and
Lisrel 8.8 software, and by structural equation method. The results of the analysis indicate that the variable of love for the
brand has a positive and direct effect on the resilience to the defects in the brand and the perceived value of the customer.
On the other hand, the perceived value of the customer has a positive and significant effect on the resilience to the defects
in the brand. Finally, customer perceived value mediates the relationship between brand love and resilience.
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